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Report on
THE MARYLAND FRIENDSHIP CARAVAN 2003
“The Maryland Caravan 2003 demonstrated that even in today’s world political climate, people from grass roots communities in America and their counterparts from a variety of Arab cultures can engage in fruitful and friendly exchange in an atmosphere devoid of suspicion and fear. The key is in empowering American communities to become full partners in creating this people-to-people diplomacy.”
 







--MICHAEL KIRTLEY, President and Founder

Summary
In late 2003, in cooperation with several Montgomery County, MD cities, Rotary clubs, and schools, The Friendship Caravan created a number of grass-roots events promoting friendship between Americans and people of the Arab world. Organized on a limited budget in a limited timeframe, these events nonetheless received significant media coverage worldwide, most notably on CNN-TV, CSPAN, Al-Jazeera, AFP, AP, Al-Ahram, and The Washington Post.
The objectives of the Maryland Friendship Caravan 2003 were twofold:
-- to promote American and Arab friendship and mutual respect through outreach in the Maryland suburbs of Washington, DC to grass roots organizations, city and county governments, schools, universities, and the Arab community (both inside America and overseas).
-- to serve as a precursor and proof of concept in seeking support for the launching of its multi-year mission offering similar events and educational programs promoting American – Arab understanding, to take place across the USA and elsewhere over the next several years.
Results: The Maryland Caravan 2003 was a success on numerous levels: strong participation of American partners and Arab embassies, organizations, and diplomats; outreach to schools; community involvement by people of many faiths and origins; high attendance at events; media coverage; variety of programs; and several first-ever events. By any objective measure the results attained their objectives, surpassed expectations and left good feelings on all sides. 

Conclusions: The most obvious conclusion is that grass roots Americans are ready and willing to participate in an ongoing dialogue to foster friendship with Arab people. Of particular note was the support of Rotary clubs and the very receptive response of schoolchildren aged 6-18. 
The Future: As the Caravan moves towards its nationwide campaign in 2004-06, the long-term potential is to literally reshape the attitudinal landscape of Americans towards the Arab people, and vice-versa, with the net outcome being a decrease in hostile feelings and an increase in the likelihood of world peace. To make this happen we will need substantial help, financial and otherwise, in developing a full-scale operation to seek out American and Arab strategic partners.
Major Sponsors and Endorsements
Sponsors: Bahraini Crown Prince Shaikh Salman bin Hamad, the Bahrain Foreign Ministry, the City of Gaithersburg, embassies of Bahrain, Egypt, Morocco, Saudi Arabia, Sudan, and the UAE, YBA Kanoo Group, Batelco, Salman Abassi, U.S. Naval Base Manama, International Graphics, Visual Aid Electronics, Gary Lloyd, MV YMCA, Montgomery College, UM University College, and Rotary clubs from Montgomery Village, Potomac, Gaithersburg, and Bethesda-Chevy-Chase.

Endorsements: The Arab League, the Arab-American Institute, the Institute on Religion and Public Policy, MD Governor Robert L. Ehrlich, U.S. Senator Paul Sarbanes, U.S. Congressman Chris Van Holen, MD State Superintendent of Schools Nancy Grasmick, Gaithersburg Mayor Sidney Katz, Montgomery County Executive Douglas Duncan and Councilman Steve Silverman.
Outreach

Media Coverage: Total audience easily surpassed 6 million people. The Maryland Caravan 2003 was covered extensively in Montgomery County and around the Washington, DC metro area, one of the nation’s most difficult markets to penetrate. Three kinds of audience worldwide:

   -- Regional (DC & Montgomery County, MD): Reached a potential audience of around 3,000,000 people on several occasions through The Montgomery Gazette, The Washington Post, and local affiliates of ABC-TV, NBC-TV, and Fox-TV

   -- National through CNN, AP, CSPAN, etc. Reached an audience of at least 2,000,000 more people, including CSPAN’s own estimate of 300,000 who watched the full 2 hours of the “Meet the Arab Ambassadors Town Meeting” during its five airings.

   -- International: Al-Jazeera, Radio SAWA, AFP, several Arab press agencies, and newspaper features in Egypt, Bahrain, Morocco, and the UAE. Potential audience of several million.

Schools: Our emphasis was on developing strategies which appealed to primary and secondary schoolchildren. The Friendship Caravan’s Educational Activities Guides were widely praised and used in classrooms. They focus on overcoming misconceptions, understanding Arab culture, and exploring “friendship”. More than 3000 schoolchildren were directly involved.
Maryland Caravan 2003 Events

· The Walk for American and Arab Friendship in Gaithersburg, MD on 10/23, which attracted more than 250 adults and 500 schoolchildren. Among the participants were city and county officials, school officials and students, Arab diplomats and students, Arab-American organizations, local community and religious leaders, and Rotary members from several regional clubs. Covered extensively by national and international media.
· The Meet the Arab Ambassadors Town Hall Meeting on 10/23 at Montgomery College, televised in its entirety across the USA by CSPAN. During this historic first-ever event, the ambassadors of Bahrain, Egypt, Morocco, the Sudan, and the Arab League responded to questions from a regional community audience in an atmosphere of friendly exchange. 
· First-ever High School Videoconference, linking American students at Gaithersburg HS and Arab students at the Bahrain School. 12/01, covered by Al-Ahram and Al-Jazeera. 
· The Friendship Tent, from October 21-25. Cultural exhibits and curators provided by the embassies of Bahrain, Egypt, Morocco, Saudi Arabia, the Sudan, and the UAE attracted daily crowds of adults and schoolchildren. Several structured school visits. Concerts by Bahraini and Sudanese musicians drew full houses, and the final night’s American and Arab Musical Jam Session attracted musicians from as far away as New York City.
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The Friendship Caravan, Inc. is a 501(c)(3) American non-profit organization dedicated to promoting multi-cultural understanding and mutual respect between Americans and Arabs through educational programs, walks for friendship, town hall meetings, and cultural events. 
The Caravan’s programs are non-political in nature; they endeavor to reach out to and include all constituencies and communities. A major emphasis is on the participation of schoolchildren.
The organization was founded in the aftermath of September 11, 2001 by Michael Kirtley, a former National Geographic writer-photographer who spent many years living in the Middle East and Africa. The organization is based in New Haven, CT, with an office in Gaithersburg, MD.
FC Maryland MEDIA COVERAGE





 ABC TV 


 Fox TV 


 Montgomery County Cable TV


 NBC-TV


 The Montgomery County Gazette


(7 Editions, 6 articles)


 The Washington Post (2 articles)


 The Washington Report


 


 The Washington Post 


 Washington Report





 Gulf News (UAE)


 Le Matin du Sahara (Morocco)


 Maghreb Arabe Presse (la MAP)


 Newsweek International


 Radio SAWA








 Agence France Presse (AFP)


 Al-Ahram (Egypt) 


 Al-Jazeera satellite TV (Qatar)


 Bahrain This Month (Bahrain)


 Gulf Daily News (Bahrain)








 Friends of Morocco Newsletter


 WorldView Magazine 


 National Public Radio (NPR)


 Voice of America
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 Capital News Service


 CNN-TV 


 CSPAN








WASHINGTON, D.C. REGION





INTERNATIONAL





NATIONAL (Coast 
































CONTACT: Michael Kirtley, President; 7 Brookes Avenue, Gaithersburg, MD 20877; (203) 468-8313
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